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Safe Harbor and Regulation G Statement

Forward-looking Statements

This presentation contains i f o r -le@kingds t a t e nwathintthe theaning of the safe harbor provisions of the Private Securities Litigation Reform Act of 1995. All statements other than
statements of historical facts included in this presentation regarding our strategies, prospects, financial condition, operations, costs, plans and objectives are forward-looking statements.
Examples of forward-looking statements include, among others, statements we make regarding expected future operating results, the SEE Operating Model growth targets, expectations
regarding the results of restructuring and other programs, expectations regarding the results of business strategies and transformations, anticipated levels of capital expenditures and
expectations of the effect on our financial condition of claims, litigation, environmental costs, contingent liabilities and governmental and regulatory investigations and
proceedings. Forward-looking statements are subject to risks and uncertainties, many of which are outside our control, which could cause actual results to differ materially from these
statements. For information about some of those risks and uncertainties, see the i Ri Fsakc t sectisndappearing in our most recent Annual Report on Form 10-K, and as revised and
updated by our Quarterly Reports on Form 10-Q and Current Reports on Form 8-K. Any forward-looking statement speaks only as of the date on which it is made, and we undertake no
obligation to publicly update such statement. Statements regarding 2022 outlook and estimated results were made as of May 3, 2022 and are included in this presentation for illustrative
purposes only, and we are neither reaffirming nor updating such statements. The reader should not place undue reliance on any forward-looking statement.

Non-U.S. GAAP Financial Measures

Our management uses non-U.S. GAAP financial measures to evaluate the C o mp a rpgrférmance, which exclude items we consider unusual or special items. We believe that the use
of non-U.S. GAAP measures helps investors to gain a better understanding of core operating results and future prospects, consistent with how management measures and forecasts the
Company's performance, especially when comparing such results to previous periods or forecasts. Please see Sealed A i Mays3, 2022 earnings press release and the appendix of this
presentation for important information about the use of non-U.S. GAAP financial measures relevant to this presentation, including applicable reconciliations to U.S. GAAP financial
measures. Information reconciling forward-looking U.S. GAAP measures to non-U.S. GAAP measures is not available without unreasonable effort. Values in this presentation are
approximate due to rounding. Additionally, the individual components of bridges or the individual quarterly components presented in the current or prior quarter earnings presentation
may not sum to the full year amount due to rounding.

Website Information - Please visit our website Sealedair.com

We routinely post important information for investors on our website, www.sealedair.com, in the "Investors" section. We use this website as a means of disclosing material, non-public
information and for complying with our disclosure obligations under Regulation FD. Accordingly, investors should monitor the Investors section of our website, in addition to following our
press releases, SEC filings, public conference calls, presentations and webcasts. The information contained on, or that may be accessed through, our website is not incorporated by
reference into, and is not a part of, this document.
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SE@ ‘ Automation

purpose:

We are in business to protect,
to solve critical packaging challenges,
and to make our world better than we find it.
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Vision:
_ To become a world-class, digitally-driven company
E automating sustainable packaging solutions.
CRYOVAC  Autobag prismigq & Bubmg\?vrapm Sealed Air
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SEE Company Overview )

Headquarters: Charlotte, NC Q1622 LTM Sales by
3 : Employees: 16,500
D | Autornation
e e m—— 98 Manufacturing Facilities Proteins & Other Foods* 530
39 Packaging Design & Applications Centers
8 Equipment Design Centers
4 Packagm_g Solutions Development Industrials, Transportation, .
& Innovation Centers Electronics 23%
Q1622 LTM Sales e-Commerce Retail & 15%
by Region Logistics
21%
Medical, Healthcare 5%
$5.7B
14%
65% Liquids, Fluids 4%
i . X . . * Other Foods includes frozen foods, produce,
I Americas Europe, Middle East, Africa Asia Pacific pantry items, meal kits and plant-based proteins
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SEE Operating Model e Atassel er at i =)

Zero Harm, People + Digital Culture, SEE Automation & Sustainability creating competitive advantage

SEE Operating Model

Earnings $B O 1
Sales $B Growth Targets Adj. EBITDA Sales 510 7% (includes M&A) )
A A 6% CAGR from 617 t
7.5 1.8 . .
_ Digital and On-Line Sales:
. e 1.7 + Adding 1%+ growth by 2025
' [Pa | 16 +50% of total sales by 2025
- L '] 15 .
5.5 / i ! Earnings Adj. EBITDA 7 to 9%
A 8% CAGR from 617 t
4.5 —_— 12271 1.25 ! V13 . . .
o ! ! i Operating Leverage! >30%
35 - E | ' EPS >10%
L2m oo et X 1.1 0 ,
ST R X 18% CAGR from 017 t
———R~__C1Pl—” : 1 1.0
2.5 G 05 Cash >45% FCF conversion?
| . b ' ROIC > WACC
15 | W ——! 0.8

2017 2018 2019 2020 2021 2022E 2025E Increasing Capex % of Sales to ~5%

See Slide 2 for cautionary statements regarding 2022 estimates
1 Operating Leverage (Earnings / Growth) = YoY change in Earnings / YoY change in Sales
2FCF Conversion: Free Cash Flow / Adj EBITDA © 2022 SEE | 5



SEE Solutions to Critical Packaging Challenges, < 3 Year Customer Payback s@)

Market-driven innovation fueling above market growth

Q12022 | 5604 Americas  20% Europe, Middle East & Africa 14% Asia Pacific | <59% Digital / Online

% of Sales

Red Meat 22% eComm Retail 11% Industrials 13% Smoked & Processed 10% Poultry 7% Cheese 7% Other Food 6%

Medical, Life science 5% Electronic 6% Transportation 4% Logistics 3% Liquid & Fluids 4% Seafood 2%

SEE Automation + Digital + Sustainability > Market Growth

Darfresh®
Tray Sealer

Auto Pouch + prismiq ™ Autobag®

Paper Q
BubbleWrap ™
Mailer

© 2022 SEE | 6


https://sealedair-my.sharepoint.com/personal/amy_niner_sealedair_com/Documents/Executive%20Summaries/Meat%20Packaging%20Sustainability/Meat_Packaging_Sustainability_2022_V1.docx?web=1
https://sealedair-my.sharepoint.com/personal/amy_niner_sealedair_com/Documents/Executive%20Summaries/Meat%20Packaging%20Sustainability/Meat_Packaging_Sustainability_2022_V1.docx?web=1

SEE Automation: Equi pment & Systems = Services@)r

Solutions multiplier creating revenue opportunity over life cycle $5B+

Q1 2022 Equipment, Systems & Services up 8% YoY in constant dollar
Automation demand strong 1 solutions model delivering < 3 Year customer payback
On track to >$500M despite challenges in:

- Components shortage - FX headwind

- Sanctions to Russia - COVID Lockdown in China

Investing to double equipment production capacity over the next 3 years

Sales ($M) Key Equipment Platforms Bookings Trend
FY Dec 2019 to LTM Mar 2022

V
g
[4)]
w

Ql 622 Equi pment
Book to Bill Ratio >1 >$1B

EBITDA with_M&A
T
1

Margin
Improvement H
>750
>500

1
449
380
=mE R )

.. Customer Savings

Equipment & Systems = Auto Box
= sewvice - Auiobag® Gio 1o
B Materials Start Auto Food
B Digital Auto Load

AW

B o7 MEA Auto Pouch Future materials
218 268 >300g] L Auto Wrap and service
- (' .— Pull-through

19 20 01 92E 25E Life Cycle Dec 0619 Mar 0622

Solutions model delivering <8 year payback, driving strong automation demand

See Slide 2 for cautionary statements regarding 2022 estimates © 2022 SEE | 7



SEE Automation Creating < 3 Year Customer Payback <))

Mi ni mize waste, Maximize productivity, Digitally

Auto Load Digital Auto Vac

S

Digital printing

Smart packaging

Block chain Traceability
Brand enhancement

Touchless Touchless

Labor Productivity
Flawless Quality

Labor Productivity
Waste reduction

Sustainability

Al Vision System

Flawless Quality
Traceability .
Process efficiency Touchless A Line speed

OO

RENEWABLE MATERIALS  CARBON FOOTPRINT Reject Accept
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SEE Moving into Attractive End Use Markets: Bag-in-Box (>$3B potential) 5@)

Partnerships to provide end-to-end solution on wine shelf-life extension: equipment, service, fitments, bag and box making

da

Recyclable Barrier Films

Fitment Desian,
Manufacturing & Assembly

Intelligent Sorting & Recycling prlsmn S

Enabling a Circular Economy Digital Printing

prlsmn (S SEE)) ‘ Autormation

Smart Packaging Bag Conversion & Filling
Equipment, Spare Parts & Services
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